








September 16, 1997 


To: All NY Metro Managers 





Suggested Goals: 90% 


{for 8/29/97) 
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As everyone can see, the NYM Region is once again doing what the company pays us to do 
Generate Results”. Every division should know exactly where they stand on Winston Box 
Distribution. If you’re not up to the Region’s number .... then you know what needs to be done 
before the end of September! 


As I’ve said before....” Well Done to the Complete Region Team”! 


Sincerely, 


Mark Young 
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